
evaluate

your brand!
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quizbrand



THE BRAND QUIZ 
1.  (Message) Does your brand have a name? Does my name clearly identify the 
business in a clear or clever method?

  1  2  3  4  5

2.  (Message) Do you know what the MISSION STATEMENT is for your brand? 
Definition - a formal statement of the goals and values of a company, organization, or individual.

  1  2  3  4  5

3.  (Message) Does your brand have a VISION STATEMENT?  Is it well known 
throughout your team? A vision statement is sometimes called a picture of your company in the future 
but it’s so much more than that. Your vision statement is your inspiration, the framework for all your brands 
overall strategy.

  1  2  3  4  5

4.  (Message) If I saw you in an elevator and ask you what your brand does, could you 
tell me in 10-30 seconds?

  1  2  3  4  5
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“Facebook is an investment, not a free place to post your stuff. 

AMY PORTERFIELD

Rate the following

1=lowest - 5=highest
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5.  (Message) Do you have a SAYING OR PHRASE that you are well known for?  
Can people repeat it easily?

  1  2  3  4  5

6.  (Message) Does your brand have ABOUT CONTENT typed up that is used 
on a regular basis?

  1  2  3  4  5
 
7.  (Message) Do you own the DOMAIN name for your brand?  (i.e. www.
brandmentors.com) Does my domain match the name of business? 

  1  2  3  4  5

8.  (Message) Have you defined your SERVICES, written them down and have 
descriptions for each?

  1  2  3  4  5

9.  (Look) Is my LOGO attractive, adaptable and communicate desired 
identity?  

  1  2  3  4  5

10.  (Look) Do I own all own all of the proper files to use my LOGO?   (i.e. .ai, 
.eps., .jpg, .png)

  1  2  3  4  5

11.  (Look) I know the COLOR codes/numbers for my brand colors and only 
those colors are used consistently throughout.

  1  2  3  4  5

’’People …can’t read our minds and they don’t know what we want, even if it seems obvious. We 
have to clearly invite customers to take a journey with us or they won’t.’’

DONALD MILLER

brandoncrist.com
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12.  (Look) My brand has chosen specific FONTS that we use consistently. 

  1  2  3  4  5

13.  (Look) If you provided me with marketing items showing your brand 
would they have consistent GRAPHICS and PHOTOS throughout?

  1  2  3  4  5

14.  (Look) Do you have a folder or document stating what your brand looks 
like?  Something that you can share with vendors or staff who are using your 
brand?

  1  2  3  4  5

NOW WHAT?
THINK THROUGH THE FOLLOWING:

List as least three areas you scored a 5.  Ask someone you know, that isn’t 
close to the brand, what their opinion is.  Do they match yours?   If yes, you 
are good. If no, you may want to spend some time thinking on it again. 

Did I score any items lower than a 3?  If so why did I score this item so low?  

What can be done to improve these areas for my brand?  Do I just simply 
need to devote some time it and make it better?  

If a brand genuinely wants to make a social contribution, it should start with who they are, not what they do.

                                        SIMON MAINWARING 

www.brandmentors.combrandoncrist.com
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FOLLOW ME ON 
SOCIAL MEDIA:

facebook -  @brandoncristdotcom

instagram -  @brandoncrist


